
NCC Home Learning

Learn Direct

ICS Learn

Workthing

Retail careers

Jobsite UK

0 10 20 30 40 50 60 70 80

10 MARKETING DIRECT OCTOBER 2008 WWW.BRANDREPUBLIC.COM/MARKETINGDIRECT

THE KNOWLEDGE

K_\�Y`^�dXib\k`e^�jg\e[\ij�̀ e�

k_\�\[lZXk`fe�j\Zkfi�̀ e�Alcp�n\i\�

k_\�\jkXYc`j_d\ekj�X`d\[�Xk�k_\�

dXkli\�c\Xie\i%

K_\�jldd\i�dfek_j�Xi\�Xe�

`dgfikXek�k`d\�]fi�le`m\ij`k`\j�

cffb`e^�kf�i\Zil`k�jkl[\ekj�Xe[�

gifdfk\�cXjk$d`elk\�gcXZ\j�

k_ifl^_�k_\�Zc\Xi`e^�gifZ\jj#�Ylk�

k_\�le`m\ij`k`\j�n\i\�efk�Xdfe^�

k_\�kfg�k\e�jg\e[\ij%

C\Xie�;`i\Zk�nXj�k_\�Y`^^\jk�

jg\e[\i�fe�dXib\k`e^�̀ e�Alcp%�@k�

fgk\[�]fi�KM�Xe[�̀ ek\ie\k�

X[m\ik`j`e^�fm\i�;D#�jg\e[`e^��

�(%+-d�fe�KM%�

Jb`ccj�KiX`e#�X�Zfdglk\i�

kiX`e`e^�gifm`[\i#�jg\ek�k_\�dfjk�

fe�;D#�j_\cc`e^�flk�̀ kj�\ek`i\�

�(%'0d�Yl[^\k�̀ e�k_`j�Z_Xee\c%

K_\�?fd\�C\Xie`e^�:fcc\^\�

Xcjf�]Xmfli\[�;D%�@k�jg\ek�fm\i�

�.''#'''�fe�[ffi$[ifgj�̀ e�Alcp�Xe[�

fm\i��-#'''�fe�dX`c\ij%

K_\�Fg\e�Le`m\ij`kp�jg\ek�

�'%+d�fe�;D�̀ e�Alcp%�;Xm`[�

D\X[fnj#�k_\�FLËj�_\X[�f]�

Zljkfd\i�Zfddle`ZXk`fej#�jX`[�

Y\cfn$k_\$c`e\�dXib\k`e^�̀ j�

`dgfikXek�kf�k_\�\[lZXk`fe�j\Zkfi�

Y\ZXlj\�̀ k�̀ j�f]k\e�kip`e^�kf�i\XZ_�X�

n`[\�Xl[`\eZ\%

ÈN\�_Xm\�X�hlXik\i�f]�X�d`cc`fe�

jkl[\ekj�jkl[p`e^�n`k_�lj#��

Xe[�fm\i�k_\�gXjk�p\Xi�_Xm\��

Y\\e�nfib`e^�kfnXi[j�Y\kk\i�

j\^d\ekXk`fe%�K_\�dX`e�[`]ÔZlckp�

]fi�lj�n_\e�dXib\k`e^�kf�[`]]\i\ek�

^iflgj�f]�̀ e[`m`[lXcj�Xe[�

Ylj`e\jj\j�̀ j�k_Xk�n\�e\\[�kf�Zc\Xicp�

\ogcX`e�_fn�k_\�Fg\e�Le`m\ij`kp�

[`]]\ij�]ifd�kiX[`k`feXc�

le`m\ij`k`\j%�N\�Ôe[�;D�̀ j�b\p�kf�

^\kk`e �̂k_`j�d\jjX^\�XZifjj#É�_\�jX`[%

Orla Dunne is direct 

marketing manager 

at Lovefilm.com

You’d think, having 

been in the DM 

industry for years, that I’d 

religiously open each and every 

item that hits my doormat in an 

attempt to generate new ideas 

and learn from others. 

The reality is, unfortunately, 

quite different. Ninety-five per 

cent of everything I receive goes 

straight in the bin. Why? Because 

it’s dull, it looks exactly the same 

as what was delivered yesterday, 

DIARY OF A DOORMAT

isn’t eye-catching and doesn’t 

appeal to me. 

There are, however, a couple of 

exceptions to this rule. Obviously 

anything personal, such as my 

wine subscriptions, and any piece 

that uses digital printing. Indeed, I 

believe that digital 

printing is the way 

forward, with the 

increased response 

rates far outweighing 

the costs.

One piece sticks in 

the memory: a mailer 

from the International 

Direct Marketing Fair 

using 4-colour digital 

printing and person-

alised URLs. Presented 

in pop-art style, each 

speech bubble uses 

personalised text, 

including job title, 

address and name. It 

got me hooked from 

the word go.

Being a wine lover, I 

must admit to having had 

numerous wine subscriptions 

over the past few years. Just 

last week I received a mailing 

from Laithwaites offering 

me £20- and £40-off 

vouchers. I must admit,  

I’m a sucker – I go for them 

every time. 

So I should be praising 

Laithwaites for the 

effective DM, but I do 

wonder if there is a 

better way of doing it. 

Instead of these 

blanket mailings, a 

personalised A4 letter with 

recommendations based on 

previous purchases or 

personalised ratings would be  

just as effective, cheaper and 

could lead to a better return on 

investment.
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EMAIL TRACKER Education and employment sector
PERCENTAGE OF CAMPAIGNS July 2008

MULTICHANNEL SPEND July 2008

 DM*  TV PRESS INTERNET OUTDOOR TOTAL

 £m £m £m £m £m £m

Learn Direct N/A 1.46 N/A 0.25 N/A 1.71

COI N/A 1.09 0.09 N/A N/A 1.18

Skills Train  1.09 N/A N/A N/A N/A 1.09

Open University 0.45 0.14 0.18 0.02 0.04 0.83

Home Learning College 0.72 N/A N/A N/A N/A 0.72

Train 4 Trade Skills 0.22 0.01 N/A N/A N/A 0.23

* Direct marketing combines direct mail and door-drop activity Source: Thomson Intermedia 2008

Source: IPT’s competitor intelligence 

report, Email Tracker 

www.email-tracker.co.uk  
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